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[bookmark: _2uupl6zi9lag]OVERVIEW
The content on your campground website landing pages serves as the primary source of truth for information about your campground. You can edit these pages using the content management system (CMS). Review and update your landing pages at least quarterly. Your CMS rating is based on the percentage of completed CMS sections compared to the averages within the KOA system. These ratings can help identify areas of your campground landing pages that may need additional attention.

The following audit is designed to help you identify and complete key optimization tasks across your campground landing pages. Click on the drop-down arrows to expand tasks and display further explanation or instruction. 

*Asterisks demarcate areas of the CMS that are included in the automated transaction emails guests receive after booking a site at your campground. 
[bookmark: _8oou5j7qn3js]Home Page
You can edit the home page in several areas within the CMS including the Home Page Header, Home Page Video, and Welcome Messages. 
Guide: Home Page Optimization Guide. 
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· ☐ Home Page Header - Has a high-quality photo that shows off your campground
You need to select an image for your home page header, even if you add a video to the home page video.

· ☐ Home Page Video - In place (optional)

· ☐ Marketing Message and Call to Action Button - In place
Guide: Marketing Message and Call to Action Button
Video Resource: Marketing Message and Call to Action Button

· ☐ Welcome Messages - Has introduction text
The introduction text is a succinct headline that introduces your home page content. Use keywords when possible. The headline will become the first sentence in your campground’s About section in your Google Business Profile.

· ☐ Welcome Message Text - Contains 350+ words
The first few sentences of your welcome message content will appear in the About section of your Google Business Profile. Your home page content is also especially important for search engine optimization (SEO). You may improve your presence in search results when the welcome message is fully leveraged. Use bolded headers and bullet lists to break up text and make it more readable.

· ☐ Content includes top keyword phrases like “campground” “RV park” “RV campground”

· ☐ Seasonality and/or open dates are mentioned within the first three sentences. ex) Open April - October or Open Year Round 

· ☐ Content describes all the ways to stay including extended stays and group opportunities

· ☐ Content highlights unique offerings and key amenities
Consider what sets your campground apart from your competitors.

· ☐ Content mentions the key area attractions
Consider what brings potential guests to your area. Be sure to mention your proximity to key attractions.

· ☐ Content describes your location
What towns or cities are you located nearby? Are there specific terms that describe your geographic location? For example, Finger Lakes Region or Western North Carolina. 

· ☐ Content links to key interior pages
Make it easy for your website visitors to learn more about the different topics you cover on your website by linking to those pages from your home page content. Your Ways to Stay RV Sites page is important to link to, as this page is where guests can most easily toggle between your site types to see examples of site options. 

Additionally, the home page is powerful, so when you link from the home page to interior pages of your website, you give those pages an SEO boost.  
[bookmark: _yohly5l6cv45]Key Interior Pages
Review all content on your interior pages to ensure information is accurate and up to date. Additionally, you must have full photo and video rights granted by the creator/owner to display them on your campground's KOA.com landing pages.

· ☐ Amenities - General amenities are selected and unique amenities are added with descriptions
It is important to list all your amenities accurately. Top amenities may also be recreation items or even deserve a blog post about the amenity.  

· ☐ *Campground Info - Includes Wi-Fi details
The Wi-Fi section on the campground info page in the CMS is not published to your website. This information is included in the automated transactional emails delivered to upcoming guests.

· ☐ *Events - Includes at least four events with photos
While a good mix of on-site and area events is ideal, not all campgrounds have on-site events. At the bare minimum, be sure to add popular area events. Events published on KOA.com have a special markup added to them that helps them appear in search results. They may also appear in your Google Business Profile. Be sure events include photos, a title, and a description. The description should be a short paragraph of text that describes the event. Link to your Ways to Stay RV Sites page from within the copy to encourage booking. Add the website URL for the event. 

The first four events are included in the automated transaction emails delivered to upcoming guests.

· ☐ *General Info items - Includes key information 
The top ten general info items are included in the automated transaction emails delivered to upcoming guests, so be sure to sort the order so the most important information comes first. Only 100 characters (about one sentence) for each info item will be included in the transactional email. 

Recommended General Info items include:
· Hours of Operation:
· General Store / Registration Office Hours:
· Pool Hours:
· Laundry Hours:
· Quiet Hours:
· Exercise Room / Spa:
· After Hours / Emergency Number:
· Fire Rules: Read full list of fire safety rules.
· Wildlife Awareness: This campground is home to a variety of wildlife, both large and small. Stay alert and always give animals the space and respect they deserve. To protect both yourself and wildlife, keep dogs on a leash and securely store food, trash, and cooking supplies. Your actions play a vital role in ensuring your safety and preserving the future of our wildlife.
· Recreation Rentals:
· Propane Fill:
· Cancellation Policy:
· Golf Cart Policy:
· Pet policy:
· Vehicle Policy:
· Visitor Policy:
· Trash policy:
· Speed Limit:
· Meet Your Host:

· ☐ *Local Area Attractions - Includes at least five attractions with photos
Add a short paragraph to the intro summary that highlights top area attractions and your proximity to those attractions. Include keyword phrases like top “things to do in [insert area].” 

Fill in your top five area attractions. For each attraction, add a title and fill in the description with a summary of the attraction. Be sure all individual attractions include a photo.

The first five local area attractions are included in the automated transaction emails delivered to upcoming guests, so be sure that you sort local attractions so that the top attractions appear at the top of the page.
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· ☐ *Recreation - Includes at least five items with photos
Add a short paragraph to the intro summary for campground recreation and local area recreation. 

Fill in your top five on-site recreation opportunities. For each recreation item, add a title and fill in the description with a summary. Be sure all recreation items include a photo. 

The first five recreation items are included in the automated transaction emails delivered to upcoming guests, so be sure that you sort local attractions so that the top attractions appear at the top of the page.

· ☐ Site Map - Site map page includes image and downloadable PDF
You must add both the image and the PDF. Be sure to also add a site map section and add a title and description. The description is a short paragraph of text. Interlink to your reserve page in the copy.

· ☐ Social Media – URLs added
Add the social media type and URL for all your business social profiles including Facebook, Instagram, Tripadvisor, YouTube, etc.

· ☐ Virtual Tours (optional)
KOA has several preferred vendors that can create virtual tours that can be embedded on KOA.com. You can also add virtual tours to your Google Business Profile.

Ways to Stay Pages
The Ways to Stay pages in the CMS are located under Extended Stays, Groups, and Ways to Stay.  Ways to Stay content is important for SEO and may help you earn more traffic from search results.

· ☐ Extended Stays - Page is optimized (if applicable)
Guide: Extended Stay Page Optimization Guide

· ☐ Groups - Page is optimized (if applicable)
[bookmark: _a2pw3hsfrxq]Guide: Group Page Optimization Guide (Coming Soon)

· ☐ Ways to Stay: RV - Intro summary includes 150 -200 words
Separate content with headers and use keywords like “rv campsites” and “rv sites.”

· ☐ Ways to Stay: Lodging - Intro summary includes 150 -200 words
Separate content with headers and use keywords like “cabin rentals” “camping cabins” “cabin camping” and “vacation rentals.”

· ☐ Ways to Stay: Tent - Intro summary includes 150 -200 words
Separate content with headers and use keywords like “tent camping” and “tent campsites.”

Media Library and Photo Albums
Your Media Library is your photo vault that should contain all photos you would like you use across your campground landing pages. The photos in your Media Library are also the photos you can use in K2. The Media Library is not visible to your website guests. Be sure to create and label folders in your Media Library to organize your images. 

Note: You must have full photo and video rights granted by the creator/owner to display them on your campground's KOA.com landing page.

· ☐ Photos / Albums - Our KOA photo album contains the best photos of your campground
Photo albums are public facing. Other websites like RVLife pull photos from the Our KOA album to create profiles for your campground. Additionally, if you connect your album to SOCi, the photos in your Our KOA album will be added to your Google Business Profile. Include up to 30 photos and sort the album so that your best photos are first. Be sure to add titles and descriptions. Use keywords when adding titles and descriptions.

· ☐ Section Headers - Are customized with appropriate photos
Guide: Update Section Headers 

· ☐ Ways to Stay Photos - Headers are customized with appropriate photos

· ☐ Hot Deals - Have photos assigned in K2
In K2, navigate to setup -> rate management -> discounts. Each public discount needs to have a photo assigned. To assign photos, edit the discount and scroll down to “discount photos.” If you create a Hot Deals folder in your Media Library, you will be able to select from those photos when you add an image to a discount in K2. Be sure to sort your Hot Deals so that the timeliest Hot Deals are listed first on your Hot Deal page.
See: K2 Discount Setup

· ☐ Pricing Groups - All have photos assigned in K2
In K2, navigate to setup -> rate management -> pricing groups. Select each pricing group and scroll down to photos.
Guide: K2 Help Photo Management Guide
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