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We Will Cover



• Content Management System (CMS) - the web application 
that allows you to easily create, manage, and modify your 
website content 

• Campground Landing Pages (CLPs) - the collection of your 
personal website pages that potential guests may visit 

• Your KOA.com page – your personal campground website 
subfolder. Ex: koa.com/campgrounds/mystic/

• Organic Traffic – traffic to your website that comes from 
search engines like Google 

Frequently Used Terms



Optimization is the 
process of improving 

website performance and 
user experience. 



Your website is your:

• Digital campground welcome center
oInspires, educates, and converts to reservations

• Primary source of truth about your campground

• Opportunity to increase website traffic through search 
engine optimization (SEO)

• Content hub where you store content to distribute 
through social channels and email

Why Focus on Your Website 



Website Conversions

• KOA.com and 
app account 
for 67% of 
revenue 

• Organic traffic 
accounts for 
average of 40% 
of campground 
website 
revenue



Organic Search

Social
Email

Paid Digital Ads

Referral

Off-site Signage Print



CMS Log in



HOME PAGE



• Home Page Video

• Home Page Header
o Marketing Message

o Call to Action (CTA) 
button

• Welcome Messages

Home Page



Home Page Header Hero Image &
Home Page Video



Marketing Message & CTA Button

Video tutorial: https://go.screenpal.com/u/AY3M/cms-marketing-message-cta-button
Guide: https://koamarketingtoolbox.com/wp-content/uploads/2024/06/CMS-Marketing-Messages-and-CTA-Button-2024.pdf

https://go.screenpal.com/u/AY3M/cms-marketing-message-cta-button
https://koamarketingtoolbox.com/wp-content/uploads/2024/06/CMS-Marketing-Messages-and-CTA-Button-2024.pdf


Welcome Messages



• Include top keyword phrases like "camping", "campground," and "RV 
park"

• 350 words +

• Mention seasonality and operating dates

• Describe your location and the towns/cities/areas you are located near

• Describe all the ways to stay, including long-term options if applicable

• Include top area attractions and your proximity to them

• Highlight top on-site amenities, unique offerings, and key differentiators 

• Link to key interior pages

Welcome Message

Guide: https://koamarketingtoolbox.com/wp-content/uploads/2024/12/CMS-Home-Page-Optimization-2024.pdf

https://koamarketingtoolbox.com/wp-content/uploads/2024/12/CMS-Home-Page-Optimization-2024.pdf


Keyword Exercise

Brainstorm and list the following for your campground:

Nearby Cities/Towns/Regions Nearby Attractions & Landmarks



Keyword Exercise

Brainstorm and list the following for your campground:

Nearby Cities/Towns/Regions Nearby Attractions & Landmarks

Asheville Biltmore Estate

Buncombe County Blue Ridge Parkway

Western North Carolina Grove Park Inn

NC Mountains French Broad River

Etc. Etc.



Keyword Exercise
Go to your home page and press Command F or Control F to "find" 
the keywords you wrote down:



How to Add Hyperlinks



AUTOMATED TRANSACTIONAL EMAILS



• Reservation 
Confirmation – Instant

• Pre-Stay – 5:45 am,
7 days prior

• Pre-Check-in – 7:00 am 
local time, day of stay

• Check-in – Instant 

• Departure – 5:15 am 
the day after check 
out

Transactional 
Emails



• Wi-Fi password from 
campground info

• 4 events

• 5 recreation items

• 5 local items

• 4-10 general info 
items (100 characters
each)

Transactional 
Email: Pre-Stay



Transactional 
Email: Check In

• Wi-Fi password from 
campground info

• 4 events

• 5 recreation items

• 5 local items

• 4-10 general info 
items (100 characters
each)



Wi-Fi Password is ONLY for Transactional 
Emails



Events



Recreation and Local Area Attractions

• Make sure all recreation and area 
attractions have photos

• Be sure you have permission to use photos
o If not, find a stock image that is free to use or 

available to purchase for a small fee 
oResource: Marketing Toolbox -> Photography
oResource: https://unsplash.com/ 

• Sort attractions and recreation in order of 
importance or impact

https://unsplash.com/




Free Stock Images

Resources: https://unsplash.com/ or https://pixabay.com/ 

Always review 
the content 
license. 

https://unsplash.com/
https://pixabay.com/


Recreation and Local Area Attractions



General Info – Sort by Importance



MEDIA LIBRARY & ALBUMS



Media Library Photo Management



Photo Management

File Name Example:

waterfront-cherokee-camping-cabin44.jpg



Photos / Albums Management

• Public-facing

• Our KOA album is 
source content for 
listing sites

• Can connect to 
SOCi



• Photography & 
Video Co-op

• Start with KOA.com

• Maximize Reach
o Google Business 

Profile

o Facebook content: 
albums, paid social 
ads

o E-mail Marketing

Photo Tips



WAYS TO STAY



Ways to Stay: Landing Pages



Ways to Stay: RV Sites, Lodging, Tent Sites



Ways to Stay: RV Sites, Lodging, Tent Sites



Ways to Stay: Extended Stay

Top Keywords

• "long-term RV park"

• "campgrounds with 
seasonal sites"

• "long-term RV sites"

• "extended stay RV 
park"

• "extended stay 
campground"

• "monthly campground"

Guide: https://koamarketingtoolbox.com/wp-content/uploads/2024/12/CMS-Extended-Stay-Page-2024.pdf

https://koamarketingtoolbox.com/wp-content/uploads/2024/12/CMS-Extended-Stay-Page-2024.pdf


CMS AUDIT



CMS Self-Guided Audit



Q & A



Sign Up for Upcoming Webinars!
Dates Topics

4/15/2025 SOCi 101: Review Response, Social Media 
Management, and Google Business Profile Optimization

4/16/2025 Strategic Discounting: Boosting Revenue Through 
Targeted Promotions

5/7/2025 Email Marketing 101 with Constant Contact

5/21/2025 Know Your Camper: Leverage This Key Differentiator in 
Unlocking Revenue Opportunities

6/11/2025 How to Maximize Referral Traffic to Your Campground 
Landing Page

6/18/2025 Know Your Business: Best Practices for Understanding 
Your Campground’s Trends & Opportunities

7/16/2025 Know Your Market: Keeping a Pulse on The Market to 
Leverage Demand Drivers

https://www.ekamp.com/article/details/3409/webinars-to-maximize-revenue-and-
optimize-profitability 

https://www.ekamp.com/article/details/3409/webinars-to-maximize-revenue-and-optimize-profitability
https://www.ekamp.com/article/details/3409/webinars-to-maximize-revenue-and-optimize-profitability
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