
 

 
 
 

CMS: Extended Stay Page Optimization 
 

 

OVERVIEW 
For many campgrounds, long-term seasonal guests are a crucial revenue stream. Campgrounds in 

the southern US, particularly in Florida, the Gulf Coast, and the Southwest, rely on annual snowbirds 

or long-term winter guests. Campgrounds system-wide accept long-term stays during the summer 

and shoulder seasons. The first step to marketing your long-term stay opportunities is to update your 

Extended Stay page on your website.  
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Ways to Stay: Extended Stays 

You can review your public-facing Extended Stay page by scrolling down on your home page to the 

Ways to Stay Section. 

 

 

To edit your Extended Stay page, log in to your website content management system (CMS) and 

navigate to Extended Stays in the left-hand menu. You log into your CMS by going to eKamp -> 

Forms & Tools -> “Update my KOA.com page.” 
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Extended Stay Content Recommendations 

The copy on your Extended Stay page must be optimized for Google search, as well as potential 

guests. 

Search Engine Optimization (SEO) 

Optimizing your content for Google means you’ll need to include specific keyword phrases potential 

guests use when they search for long-term camping options. The top-most-searched keywords to 

use in your Extended Stay copy include: 

●​ “long-term RV park 

●​ “campgrounds with seasonal sites” 

●​ “long-term RV sites” 

●​ “long-term campground” 

●​ “extended stay RV park” 

●​ “extended stay campground” 

●​ “monthly campground” 

 

In the following example, you’ll notice the highlighted keyword phrases woven into the content and 

headers. 
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General Content Recommendations 

Include at least 350 words on your Extended Stay page. The purpose of the page is to highlight what 

makes your campground and location a good option for long-term guests. Do you have attractive 

on-site amenities for long-term guests like free high-speed wifi, pickleball, or a workout room?  Are 

you located near restaurants, grocery stores, hospitals, and pharmacies? Be sure to list out all your 

amenities and conveniences. Anticipate what questions potential long-term guests may have and 

answer those questions within the content of the page. For example, potential guests want to know 

what your monthly rates start at. What else do your monthly guests ask?  

Extended Stay Content Sections in the CMS 

There are six sections to the Extended Stay Page. Only sections with content added in the CMS will 

populate to KOA.com. Many campgrounds choose to fill in only the sales pitch, activities sales pitch, 

and photos sections.  

 

Sales Pitch   

This section should include your main extended stay content that highlights the following:  

●​ Why you are a great option for long-term stays 

●​ Key on-site amenities and area attractions 

●​ Who comes for long-term stays (for example, do you cater to seasonal workers, snowbirds, or 

military?) 

●​ Rates (highlight your “Starting At” rates for extended stay, and what is or is not included in the 

rate, like wifi, water, electric, etc.) 

●​ When Extended Stay or Long-term sites are available 

●​ Any additional perks (like store discounts) 

●​ How to get more information and reserve 

 

Activities Sales Pitch   

List what activities and events are available to long-term guests. 

 

Links  

While you’ll want to highlight key long-term features and selling points on the Extended Stay page, 

you can also link to other sections of your website to provide additional information. Consider linking 

to the following: 

●​ Photo Albums  

●​ Ways to Stay RV Sites 
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●​ Amenities 

●​ Local 

●​ Recreation 

●​ Blog Posts 

 

Documents  

If you have specific documentation related to your long-term stay opportunities, you can add it here.  

 

Photos  

You can add up to five photos. Choose photos that highlight sites, amenities, and activities that appeal 

to long-term guests. If possible, choose photos that feature campers who meet your long-term 

camper profile demographics. 

 

Extended Stay Specials  

If you have a particular promotion specific to your long-term guests, enter it here. Leave this section 

blank if you are not running a promotion.  

Examples 

The following are examples of Extended Stay Pages to reference as a guide while building out your 

Extended Stay Page: 

●​ Tucson KOA Resort Extended Stays 

●​ Bakersfield KOA Journey Extended Stays 

●​ Nashville KOA Resort Extended Stays 
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https://koa.com/campgrounds/tucson/extended-stays/
https://koa.com/campgrounds/bakersfield/extended-stays/
https://koa.com/campgrounds/nashville/extended-stays/
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